
Salon Hygiene:
The New Best Practices
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After spending months practising social distancing, and 
thinking more than ever about the importance of hygiene, we 
know it’s impossible that hair and beauty businesses will 
return straight away to the previous ‘normal’.  

To help you prepare your business for a safe and successful 
re-opening, we’ve collated lots of advice and ideas, as salons 
and treatment rooms around Europe reopen and hair and 
beauty professionals return to work. Showing your team and 
your clients that you prioritise their safety will inspire trust and 
confidence, so as well as implementing new best practices, it’s 
a good idea to communicate them too. We’ll also share our tips 
for doing just that.

Intro
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● Remind clients that they should not attend their appointments if they’re showing 
any symptoms, have been in close contact with anyone else with symptoms or are in 
recovery from COVID-19.  The World Health Organisation lists symptoms online, but 
this is good practice in general, not just in relation to COVID-19. 

● Make sure your team members don’t come to work if they’re displaying symptoms, 
have been in close contact with anybody who is, or are in recovery. Again, this should 
be standard practice when anyone is unwell, not just for COVID-19
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You can find handy 
templates here to email 
your clients with revised 
policies. It’s worth noting 
that we will also be using 
our email confirmations 
and appointment 
reminders to reinforce this 
with customers, too. 

Hygiene best practices

It’s fair to say that hair and beauty businesses have 
always had very high hygiene standards, so we are 
starting from a strong baseline. 

With that in mind, here are the basics, plus some new 
ideas you might want to consider.

https://www.who.int/health-topics/coronavirus#tab=tab_3
https://partners.treatwell.com/hc/en-gb/articles/360012467220-Coronavirus-Keeping-your-clients-informed-


● Ask staff and clients to wash their hands 
for 30 seconds on arrival at the salon 
and/or provide hand sanitiser

● Provide tissues in the salon/treatment 
room, with no-touch dispensers

● Ask clients to hang up their own coat and 
to keep phones in their bags 
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● Avoid handshakes, hugs or kisses when 
greeting clients

● Remove magazines and any other 
unnecessary items from the workplace

● Consider leaving the salon door open to 
minimise surfaces people have to touch  
and to increase ventilation
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Think about any Personal Protective Equipment (PPE) you will 
need when returning to work. While it’s unclear if anything will 
be required, or just recommended, now’s the time to think about 
what might work for your team. In addition to considering 
masks, shields, perspex guards etc, you might want a supply of 
disposable masks for clients if they turn up without one. 

Read the World Organisation advice on ensuring a mask is 
effective if you do choose to encourage using them
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https://www.who.int/emergencies/diseases/novel-coronavirus-2019/advice-for-public/when-and-how-to-use-masks


● Encourage clients to pre-pay online for their appointment, and 
move to card only payment in the salon to minimise cash 
handling and the touching of hands between clients and your 
team (Read about Treatwell Connect’s integration with Sum Up). 
Encourage contactless payment for cheaper services, and clean 
the touchpad after every use. 

● Rethink your ‘checking in’ system for clients. If you have a 
waiting area, think about whether this should stay, perhaps with 
visible spacing for clients, or whether you prefer to ask clients to 
wait outside until you invite them inside
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Use a POS system to allow receipts to be emailed rather 
than printed and handed to a customer after use. Learn 
about Treatwell Connect’s simple POS solution.

Hygiene best practices

https://partners.treatwell.com/hc/en-gb/articles/360001632940-SumUp-card-reader
https://partners.treatwell.com/hc/en-gb/articles/360000376139-Why-should-I-use-a-POS-system-
https://partners.treatwell.com/hc/en-gb/articles/360000376139-Why-should-I-use-a-POS-system-
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● Clean workstations surfaces after every contact, along with 
handrails and door handles

● Use one station per client, don’t move between stations for 
colouring and cuts

● Clean styling stations and equipment between clients with 
antibacterial spray

● Give each client a freshly laundered gown and towel

● Rethink refreshments; if you continue to offer them, ensure glasses 
and cups are cleaned at 60 degrees, or change to disposable 
cups. The safest option is to encourage clients to bring their own

● Consider having a 1 client per stylist rule to limit numbers within 
the salon. This would mean not allowing clients to book into colour 
processing time.
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● Leave every other chair empty, ensuring your 
clients have a 2m space between each other

● Consider your employee rota; while it’s tempting 
to have a busy salon to see as many clients as 
possible, you and your team might feel safer 
working by rota, and staying on the same shift 
pattern with the same people. That means that 
if one person did become unwell, you’d know 
immediately who else in the team needed to 
self-isolate, and who could keep working to keep 
the salon running

● Give thought to your retail area, ensuring it’s 
thoroughly cleaned, testers are removed, and 
clients are requested not to handle items. 
Instead, only  you or your stylists should touch 
items when selling them
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● Consider adding (or lengthening) a cleanup 
time after every treatment, to allow time for 
the station/bed to be cleaned

● Clean the treatment bed, as well as changing 
the towel, in between clients

● If you offer water after a treatment, ensure 
glasses are cleaned at 60 degrees or move to 
disposable cups

● Make sure clients see you wash your hands, 
put on new gloves, etc, before you begin their 
treatment

● Make sure you have a closed bin for disposable 
items that can be opened without hands, eg 
using a pedal. Ensure this is emptied daily  
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● If you’re working within another salon (eg renting a room 
downstairs in a hair salon) make sure to collaborate with others. 
Your clients’ experience starts before they reach your treatment 
room, so make sure you’re all working to consistent standards

● Think about your treatment menu and the duration of services. 
With limited opportunity to increase ventilation (in a closed 
treatment room) during close contact treatments, your clients 
might feel more comfortable having an express treatment. 
Make sure these shorter alternatives are readily available and 
visible to clients. 

For help adding new treatments to your Treatwell menu for 
online booking, check out this article.
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https://partners.treatwell.com/hc/en-gb/articles/115003538369-How-do-I-add-my-services-
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Implementing elevated procedures and standards is great, but 
the key is to communicate them fully and clearly to your team, 
any colleagues sharing your space, and to your clients. 
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In terms of your team, it’s important to make 
sure you’ve asked for their input, trained 
them on new procedures, and checked 
they’re comfortable with all the practices. 

Think about a virtual team meeting before you 
open, preparation of written resources they 
can refer back to, and time for refresher 
training once you’re back in the salon.
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When it comes to clients, we know from a survey sent to 
Treatwell customers that hygiene and safety will be part of 
an individual’s decision-making process when choosing 
which salon or freelancer to go to.

Here are some ideas to help give customers the confidence 
in your commitment to elevated hygiene practices:
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● There are a number of free online courses you and your team 
can take to refresh your hygiene practices and to show clients 
your workplace is adhering to guidelines. With printable 
certificates, it’s a great idea to display yours in the workspace. 
○ https://www.beautyindustryapproval.com/hygieneinthewor

kplace
○ http://www.hairproducts.co.uk/info_barbicidecertification.p

hp

● Print out your hygiene practices and display them 
somewhere clients will see and ensure they are followed!

We’ve created hygiene guidelines you can download and print 
for your salon here.
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https://www.beautyindustryapproval.com/hygieneintheworkplace
https://www.beautyindustryapproval.com/hygieneintheworkplace
http://www.hairproducts.co.uk/info_barbicidecertification.php
http://www.hairproducts.co.uk/info_barbicidecertification.php
https://drive.google.com/drive/folders/1k2pG2lrS4zJP-W8lFD6uL6OyEyEbjm2K
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● Use your social media to reassure your followers 
that you’re committed to protecting the safety of 
your team and your clients.

● Display stickers in and around the salon 
reminding people to wash their hands etc
. 

● Enure hand sanitizer, non-touch tissue 
dispensers etc are available for use and visible 
in the salon, and lead by example

● When a client first returns to your salon, as you 
ask them to wash their hands or to use sanitiser, 
take the chance to talk to them about the other 
commitments you’ve made

We’ve created social templates for you to help 
build confidence with clients. Download them 
here.

 Over

      1 in 3 
customers will 
check a salon’s 
social media 
before booking

Communicating new policies

https://drive.google.com/drive/folders/1EkTMgXCiwX1bS7InCLDkD22R1UycCUdA


It’s important to remember that we’re all learning, 
following guidance, and doing our very best to protect 
ourselves and others. Most of all, be open to change 
and listen to your team and your customers as they 
let you know what might give them reassurance.

Stay healthy, happy, and here’s to a successful return 
to our workplaces!

From all the team at Treatwell x
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